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KARE 11 On Air Programming 
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Local News: 

KARE 11 News Sunrise 5-7am 

KARE 11 News at 11am, 4pm, 5pm, 6pm & 10pm 

KARE 11 News Saturday 8-10am 

 

NBC Programming: 

NBC Today Show 

Biggest Loser 

The Voice 

Celebrity Apprentice 

Parenthood 

 

Syndicated Shows: 

Rachel Ray 

The Doctors 

Doctor Oz 

 



KARE Viewer Profile 
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Å 51% female 
 

Å 60% married 
 

Å 48% have children at home 
 

Å 79% own a home 
 

Å 68% employed 
 

Å 47% have a college degree 
 

Å 64% have a Facebook page 
 

Å 89% own a cell/smart phone 
 

Å Average age is 44 
 

Å Average HHI is $81,737 
Click Here 

© STOWELL DATA 2011 

http://youtu.be/n0T-2wwn-xE


KARE 11 Today - Todayôs Marketplace 
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Lifestyle Segments Include: 

Å Segments hosted by Heidi Bodine 

 

Å KARE 11 produces and customizes segment 

 

Å Business telephone number and website displayed 

 

Å DVD and web copy for future marketing use 

 

Å Full segment will also be posted on KARE 11.com 

 

 

 

Investment: $3,000 per segment 

Click Here 

Example 

KARE 11 TODAY  is a blend of daily news and lifestyle segments, with online and social 

media interaction during the program that airs weekdays at 11 a.m. Everyday, KARE airs a 

5-minute segment featuring a local business. Showcase your business to 20,000* 

dedicated KARE 11 viewers.   

* Nielsen 2011 

http://www.kare11.com/today/marketplace/article/949290/453/Todays-Marketplace-US-Banks-alternative-payment-solutions
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Å 70% Read about local news, sports, or weather 

 

Å 60% Accessed social networks 

 

Å 48% Purchased goods 

 

Å 59% Researched health and medical procedures 

 

Å 28% Checked their Yahoo! e-mail 

2.2 Million Twin Cities Adults are Online 

© STOWELL DATA 2011 
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KARE Digital Properties 

 

 

Mobile 

18,000,000 page views/month 

 

1,900,000 unique visitors/month 

 
750,000 video impressions/month 

38,800,000 page views 

 

  81.4% reach 

 
  2,000,000 unique visitors 

3,300,000 page views/month 

 

128,000 unique visitors/month 

 

19,000 video 
impressions/month 

© Comscore 2011 



KAREôs Online Success Stories 
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KARE11.com User Profile 
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Å 59% female 
 

Å 61% married 
 

Å 55% have children at home 
 

Å 79% own a home 
 

Å 77% employed 
 

Å 52% have a college degree 
 

Å 74% have a Facebook page 
 

Å 92% own a cell/smart phone 
 

Å Average age is 41 
 

Å Average HHI is $85,548 

© STOWELL DATA 2011 



Run of Site Impressions 
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Å Banners run throughout KARE11.com 

 

Å Can be targeted by:  

Å Time of day 

Å Day of week 

 

Å Sizes include: 

Å  300 x 250 or 300 x 600 

Å 728 x 90 

 


